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Cooperatives. Owned by our members.
Committed to our communities.

 More than 1.2 million rural Ameri-
cans receive their local telephone 
service from a telecommunication 
cooperative. Did you also know that…
• Approximately 270 telecommunica-

tion cooperatives provide service in 
31 states.

• Telecommunication cooperatives 
vary tremendously in size, but the av-
erage telecommunication cooperative 
has approximately 4,000 subscribers, 
23 employees, and annual revenues 
of between $1 million and $2 million. 

• Customer bases range from less than 
100 subscribers to more than 50,000. 

• The highest customer density, ap-
proximately seven subscribers per 
line mile, is in the rural southeast. By 
contrast, the Bell operating compa-
nies, on average, serve 130 customers 

Customer-owned cooperatives 
keep rural America connected

per line mile. 
Å Telecommunication cooperativesõ 

annual operating revenues range from 
less than $100,000 to more than $40 
million. 

• Many cooperatives offer cable TV, 
cellular, alarm, Internet, and other 
information-age services. 

• Telecommunication cooperatives are 
most heavily concentrated in the farm 
belt and other areas with a strong 
cooperative tradition and presence. 

• Just ten states are home to half the 
nationõs telecommunication coopera-
tives: Illinois, Indiana, Iowa, Kansas, 
Minnesota, Missouri, North Dakota, 
South Dakota, Texas, and Wiscon-
sin. In The Southeast, the Carolinas, 
Tennessee, and Kentucky are also 
cooperative strongholds

Every telephone 
service provider 
would love to claim 
its’ customers were 
all family. In a mem-
bership coopera-
tive, it’s actually the 
truth. You belong to 
FMCTC. That means 
your cooperative 
membership insures 
that your phone bill 
supports your coop-
erative and the ser-
vices that you use, 
period. FMCTC coop-
erative membership 
is more than a good 
deal for phone ser-
vice-kinda like family 
. . . it’s where you 
belong. 

As close to family as a 
phone
company
will ever
get.

Farmers Mutual Cooperative 
Telephone Company

Your Cooperative
Farmers Mutual Cooperative Telephone Company: 
• Established in 1904, serves over 4,300 members, in 10 communities, across four 

rural counties, in west central Iowa.
Å Operates as a nonproþ t, customer-owned corporation. Customers who buy 

services from the company become members. Like other telecom cooperatives, 
FMCTC seeks to provide member/owners with the highest quality service at the 
most affordable rates. 

• Provides local and long distance phone service, cellular phone service, and also 
dial up and high-speed Internet access to Western Iowa residences and business-
es. FMCTC offers a range of other business products, including Web hosting, 
phone systems and network design. Since its founding, the company has main-
tained a focus on expert, locally based customer support. (654-6092)

• Provides cable television service to eleven communities through Mutual Com-
munication Services, Inc., a subsidiary of FMCTC.

• Is a partner in the Iowa Network Services Company and has limited partnership 
in Verizon Wireless, the largest wireless communications provider in the U.S. 

• Has returned almost $2.5 million in patronage dividends to its member/owners 
since 1993. Thatõs a value you wonõt þ nd with other local telecom companies.

Å Has 1070 miles of þ ber and cable 
• Has 17 employees
• Has annual operating revenues of almost $7 million 
• Has a customer density of 3 customers per line mile

u Local Telephone
Free Calling Features

u Long Distance
Free minutes every month

u Digital PCS Wireless Community 
Phone
Local calling plans
Pay-as-u-go roaming & long distance
Unlimited mobile to mobile
Add-a-Line

u Verizon Wireless® Reseller
Nationwide calling plans

u 800 Toll Free Numbers
Free minutes every month

u High Speed Internet
Speeds up to 4MB
Modem & Wireless Router
Barracuda SPAM control
Internet Support Center
ôBring it inõ Service & Outstanding 
Support
 

OUR FAMILY OF SERVICES
u Dial Up Internet

Speeds up to 56k
Modem
Barracuda SPAM control
Internet Support Center
ôBring it inõ Service & Outstanding 
Support

u Business Communication Systems 
& Service
Toshiba & Panasonic
Equipment & install discounts for 
members

u Web Hosting

u Cable TV & Premium Movie 
Channels
Digital channels & HD program-
ming
Limited Service Territory

u Bundled Packages or Services 
Ala-carte

u Wireless & Structured Home &
 Business Networking



Frequently Asked Questions (and answers, of course!) that may be helpful to you.

Frequently
Asked
Questions

Frequently Asked Questions
 Q. I am a “Snow bird” and will be leaving Iowa for warmer tempera-
tures. Can I cancel my telephone service while I am gone for the winter? 
 A. Yes, you may cancel your service, but you will incur an $18 reconnect 
fee. You may have a different telephone number when you reconnect. Our 
telephone vacation rate may be a better option for you. 
 Q: Does FMCTC have a vacation rate for phone service and how does 
it work?  
 A: Yes, FMCTC offers vacation rates on your local telephone service. Your 
services will be put on suspended status and you will be charged 50% of your 
rate. Customers may request services to be turned back on through email, 
telephone call, or face-to-face. We require a minimum of two-business days 
notice to reactivate service. There is no charge for vacation reconnection.
 Q: How can I have my FMCTC bill paid automatically every month? 
 A: Sign up for EasyPay, our automatic payment service. You will receive 
advance notice in the mail of the dollar amount to be deducted automatically 
from your authorized bank account. Payments are withdrawn on the 10th of 
the month. If you are interested in this free service, you need to complete an 
Authorization Form. Forms are available online at www.fmctc.com or at our 
Business Ofþce in Harlan. (627-4685)
 Q: How do I forward calls from my phone number while I am away 
from my home or ofþce? 
 A: Add a Call Forwarding phone feature to your phone:  
	 Call Forwarding – Lets you 
redirect ALL incoming phone 
calls to another telephone num-
ber of your choice. 
	 Selective Call Forward-
ing – Lets you create a list of SELECTED telephone numbers to redirect to 
another telephone number of your choice. When someone on your list calls 
you, their call will ring at the forwarded phone. Any calls from numbers not 
on your list will be treated in a normal manner.

MONthLY PRiciNG
Call Forwarding............................FREE 
Selective Call Forwarding............$1/mo

	 Never worry about losing your 
phoneõs contact list. With Backup As-
sistant from Verizon Wireless, you can 
keep your contacts safe. (235-3455)
	 Backup Assistant safeguards your 
mobile phoneõs address book and au-
tomatically saves a copy of the names, 
phone numbers, and email addresses 
stored in your phone. You can also 
view, print, add, delete, and edit your 

Don’t lose your 
Phone Book
      Contacts

1 out of 6 
mobile phones will
be lost, stolen, or

damaged this year.

contacts online. 
	 If you lose, damage, or upgrade your 
Verizon phone, Backup Assistant will 
restore your contact list to a new or 
replacement phone.

Pricing:
	 $1.99 monthly access 
	 Free for ôMy Accountõ Verizon Wire-
less customers

	 We all carry our mobile phones 
with names & phone numbers stored 
in its memory but nobody, other than 
ourselves, knows which of these phone 
numbers belong to our closest family or 
friends. 
	 If we were to be involved in an ac-
cident or were taken 
ill, the people attend-
ing us would have 
our mobile phone but 
wouldnõt know who 
to call. Yes, there are 
hundreds of numbers 
stored but which one 
is the contact person 
in case of an emer-
gency? Thatõs why 
the “ICE” (In Case of 
Emergency) national 
awareness campaign is important and is 
catching on quickly. (799-4262) 
	 “ICE” is a method of contact during 
emergency situations. It involves put-
ting the acronym ICE (for In Case of 
Emergency) in front of your designated 

Help out in a crisis – with ICE  
“In Case of Emergency” campaign

emergency contact. For more than one 
contact name simply enter ICE1, ICE2 
and ICE3, etc. Be sure itõs in your kidõs 
cell phones, too. 
	 By adopting the “ICE” advice, your 
mobile phone will now help the rescue 
services quickly contact your friend or 

relative which could 
be vital in a life or 
death situation.  
	  The wide 
spread success of this 
campaign will largely 
depend on mobile 
phone users adopting 
the “ICE” tactic and 
emergency medical 
personnel being aware 
of what the acronym 
“ICE” actually stands 

for.  
 “ICE” is the idea of Bob Brotchie, a 
clinical team leader/paramedic from the 
UK. He hatched the plan after strug-
gling to get contact details from injured 
patients. 

The ICE campaign 
follows research that 

shows more than 
75 percent of people 

carry no details of 
who they would like 

contacted following a 
serious accident.

	  The “ICE” (In Case of Emergency) 
campaign (see related article) is asking 
people to think carefully about who 
will be their “ICE” partner and offers 
this helpful advice on who to choose--
-particularly if that person has to give 
consent for emergency medical treat-
ment: 
•	 Make sure the person whose name 

and number you are giving has 
agreed to be your ICE partner 

•	 Make sure your ICE partner has a list 
of people they should contact on your 
behalf - including your place of work 

•	 Make sure your ICE person's num-
ber is one that's easy to contact, for 
example a home number could be 

ICE in your mobile phone
useless in an emergency if the person 
works full time 

•	 Make sure your ICE partner knows 
about any medical conditions that 
could affect your emergency treat-
ment - for example allergies or cur-
rent medication 

•	 Make sure if you are under 18, your 
ICE partner is a parent or guardian 
authorized to make decision on your 
behalf - for example if you need a life 
or death operation 

•	 Should your preferred contact be deaf 
or hard of hearing, then type ICE-
TEXT then the name of your contact 
before saving the number.

Teenager
Unlocks 
iPhone
	 A teenager in New Jersey success-
fully unlocked the Apple iPhone and is 
using the mobile device on a compet-
ing wireless network. AT&T (formerly 
Cingular) has exclusive rights for the 
iPhone. 
	 The teen, age17, published the 
instructions for unlocking the iPhone 
on his blog. According to the Associ-
ated Press, the hack takes skill with both 
soldering and software. (748-7542) 
	 Last November the U.S. Copyright 
Ofþce ruled that unlocking phones is 
legal. The iPhone is sold only in the 

United States, but this development 
opens up the device to be used on net-
works overseas. In fact, since the details 
are now public, a small industry may 
emerge that purchases U.S. iPhones, 
unlocks them and ships them overseas. 

Win a FMCTC
prepaid calling card  
	 Remember, if you þnd your telephone number listed anywhere in the text of 
the newsletter, youõre the WINNER of a FREE prepaid long distance calling card. 
There will be ten lucky winners each issue---one winner from each exchange – De-
þance (748), Earling (747), Hancock (741), Harlan (755 OR 733 OR 235), Harlan 
Rural (744), Irwin (782), Jacksonville (799), Kirkman (766), Manilla (654), and 
Westphalia (627). Just stop by our ofþce or give us a call to claim your prize. Good 
luck! (782-3563)



sages designed to steal your personal 
information. (744-3490)
	 Phishing is particularly dangerous, 
and is a major source of information 
used in identity theft. It is important 
to be wary—skeptical—of email that 
comes to you, as responding with in-
formation to spam (which is very often 
cleverly disguised as legitimate mail), 
can compromise your personal informa-
tion.
	 Skeptical computing is about asking 
questions. We all do this automatically 
with regular “snail” mail, tossing out 
junk while sorting bills and personal 
correspondence. The same principle 
needs to be applied to email. 
	 One of the most important aspects of 
email is that it is not necessarily from 
who it says itõs from. There are methods 
of disguising the sender of the email 
known as òspooþng.ó By spooþng the 
email address, the spammer can pretend 
to be somebody else, usually a reputable 
company, such as a large bank or credit 
card company. They will often steal 
graphics and logos from the organiza-
tion they are pretending to be, using 
professional-level graphic design to per-
fectly replicate the look and language of 

Internet Corner 
By Donna Schaben

Skeptical Computing
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	 While the 
FMCTC Support 
team makes every 

attempt to protect its customers from 
spam email and the scams they contain, 
it is still nearly inevitable that some will 
make their way through to your inbox. 
	 The volume of spam sent out is 
truly staggering, and has increased 
dramatically recently. In one typical 
day, FMCTC receives approximately 
1,000,000 emails from the outside 
world per day, and more than 90% of 
these messages are blocked as spam. 
Some slip past the Barracuda þltration 
system and end up in user inboxes. It is 
simply the case that new methods for 
sending spam crop up constantly, and 
neither FMCTC nor the Information 
Technology Industry will ever be able to 
keep up; thereõs alot of money in spam, 
so thereõs good reason to keep devising 
new methods of sneaking past þlters. 
	 It becomes important, then, for users 
to begin recognizing junk mail as it 
comes into their email inbox. This mail 
can be simply junk, such as advertise-
ments for websites or services, scams, 
such as stock schemes, or phishing 
attacks, which are cleverly-crafted mes-

General Manager ............... Tom Conry
Ofþce Manager................... Brenda Fiscus

Harlan Ofþce Hours:
Mon-Fri. 8:00 am to 5:00 pm
Telephone: (712) 744-3131

or 800-469-3511
Fax (712) 744-3100

www.fmctc.com
Outages after hours, holidays and weekends

(712) 744-3131

Skeptical
computing is about 
asking questions: 

Why is this email being sent to me?
Who is it from?

Do I have legitimate business with 
the sender?

Who initiated this contact?

these major companies.
	 Does this mean that all email coming 
from major corporations is spam? No! 
That is why spam can be so deceiv-
ing; major companies do communicate 
through email. But a few things to 
remember… Reputable companies will 
never ask you for your login or personal 
information to òconþrmó anything; al-
ways initiate the contact yourself: donõt 
click the link in the email (it can also 
be spoofed), type the address to the site 
manually to ensure you go where you 
are expecting. If the þrst communica-
tion you have with a company comes 
from them, thereõs a higher chance it 
is not legitimate. If you are in doubt, 
call the company--almost anything ac-
complished via email or secure login 
can also be handled by their call center 
representatives. 
	 Following are just a few suggestions 
that should form the basis of your elec-
tronic interaction with others:
•	 Always ask what the purpose of the 

contact is. 
•	 If you did not sign up with the 

company or website asking you to 
conþrm login information, then it is 
simply a phishing attack trying to 

convince you to give them personal 
information. 

•	 If you have no business with the 
sender of the email, simply ignore it 
and delete it. 

•	 If you do have business with that 
company, carefully read the email 
and what it is asking for. If it wants 
information from you, most impor-
tantly, do not click the links in the 
email. Go to the website by manu-
ally typing the address and proceed 
from there. 

•	 Always be skeptical of information 
and requests coming via email. 

•	 Be wary of phishing attacks, as well 
as any attachments. 

	 FMCTC employs as much technol-
ogy as is feasible to protect our cus-
tomers from spam, and over 90% is 
successfully þltered. The last piece of 
keeping your information safe is to be 
cautious when opening and responding 
to email.

Get your PC a checkup  
Computer Optimization

FMCTC Internet Customers!
Take advantage of our FREE Optimization Service.

Weõll identify many common problems that plague most computers.

	 Your computer, like your car, is a þnely tuned ma-
chine that needs regular maintenance to keep it running 
and in good working order. Our optimization service 
includes over a couple dozen system tweaks that will 
shorten your computerõs boot time, delete unwanted 
þles and remove unnecessary background pro-
cesses. Our SOS Internet professionals will bring 
your system up to speed with the most recent 
updates to guard against security threats, and, if 
needed, defrag your hard drive, and order/install 
more memory. 
	 Itõs just part of our ôBring it inõ Service and Outstand-
ing Support thatõs INCLUDED with your FMCTC Internet service.

	 Get in the mood for the spooky sea-
son ahead by creeping around online. 
From ghost stories to costume and 
party ideas, youõll þnd a frightening 
array of Halloween information. (741-
5527)

FRiGhtfULLY FUN
	 Both tricks and treats are featured 
on this family-friendly site, as well as a 
host of other spirited Halloween ideas. 
Get instructions for easy, homemade 
costumes. Learn to carve a pumpkin 
like a pro. Or scare up some help with 
decorations, crafts, and party planning.  
www.halloweenhowl.com

GhOULish GRUB
	 Donõt know what to feed the ghosts 
and goblins at your Halloween party? 
These creative recipes will have them 
screaming for more. Choose from a 
long list of appetizers like Barbequed 
Bat Wings to devilish desserts like 
Cofþn Cake. Youõll have a hard time 
choosing òwitchó recipe to try þrst. 
www.razzledazzlerecipes.com/hallow-
een/

MOstLY GhOstLY
	 Whatõs ÿoating around here? More 
than 9,300 visitor-submitted true ghost 
stories, along with a state-by-state 

ALLOWEEN
AUNTS

Haunted Places Index and Ghost Hunt-
ing 101 instructions. You may not want 
to visit this one alone ... 
www.theshadowlands.net 
	 Source: Website Compass

Important
reminders to 
protect your 
computer
•	 Update your anti-virus software
•	 Update Microsoft Windows
•	 Do not open e-mail attachments 

from an unknown or suspicious 
source

•	 Do not open an e-mail attach-
ment unless you know what it is

•	 Do not open any e-mail attach-
ments if the subject line is ques-
tionable




